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Introduction 
Quite often, I am asked “what are the best ways to improve the relevancy of search results in 

SharePoint?”  Of the many factors that play in to search relevancy, Scope and Faceted result filtering are 

two that will gain you the greatest benefits.  In this article I will help you understand the best possible 

ways to architect content and prepare it for scoping and faceted search result filtering. 

Understanding How We Search 
Before I dive too deep in to describing how scoping and faceted filtering is accomplished, let’s take a 

quick look at the way people search. 

Searching the Internet 
When we are interested in finding some information, the majority of us will use the help of an Internet 

Search Engine.  These Search Engines change in shape and size, but the fundamental way we interact 

with them is similar.  Let’s look at a set of steps to find a new leather jacket. 

1. Select a search engine, such as Google, and open it in your browser. 

2. Enter the term Leather Jacket.  Click the Search button. 

3. Since we are using the Google search engine, millions of results are returned.  Why is this?  

Because we are searching the scope of all sites Google has indexed. 

4. After browsing through the results, we come upon JC Penny’s; click that link. 

5. Now enter Leather Jacket in the search on JC Penny’s site. 

6. On the left side of the search results page is a set of facets we can further filter our search 

results until we find the jacket we are looking for. 

I am hoping you recgonized what happened in step 4.  Did you see it?  What did you do?  You selected a 

specific site (scope) to perform a search against a smaller set of information.  Just to note here, most of 

the time we use some type of scope when we search the public Internet. 

Searching the Intranet 
Now let’s take a look at searching for something on the Intranet.  In the example below, we will be 

searching for a specific sales contract document. 

1. Navigate to your search interface. 

2. Select the scope of Sales Contract documents. 

3. Enter the customer id.  Click the Search button. 

4. Once the results are displayed, filter them by specific metadata columns (facets). 

Note the steps for searching the Intranet and Internet are quite similar, just done in a different order.  

When on the Intranet, you first select the scope of content you wish to search against. 
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Internet Search <> Intranet Search 
“We want Google quality search on our Intranet”; does this statement resonate with your organizations 

wishes?  It is quite common to hear this from employees once SharePoint has been installed. 

It is very important to remember that SharePoint Enterprise Search Services is the only search engine 

that understands SharePoint Security, Scopes and Metadata Property Mappings; among other things.  

Since you (hopefully) now understand that choosing the scope of content you wish to search first is the 

best way to improve relevancy, then you will most likely want a search engine that understands what a 

scope is. 

The ranking algorithms of Internet search engines differ from those found in the SharePoint search 

engine. 

If you are intent on not using SharePoint search services out of the box, I do have a recommended 

alternative.  Instead of spending your budget on Google Appliances, purchase a SharePoint Search add-

on product such as BA-Insight or Ontolica.  These tools add a significant amount of functionality and 

improvements to the user experience. 
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Search Scoping 
Without any doubt, scoping is the best way you can improve the relevancy of search.  Why?  Because 

the intention of a scope is to limit what we are searching against to a known set of information; thus 

eliminating irrelevant information from the results all together. 

Scopes can be created in SharePoint using a number of different rules.  Of these scoping rules, the most 

commonly used include: 

 Content Source can be used to scope content by all content being indexed in the specific source. 

 Property Mappings can be used to scope content by Content Type, metadata column and other 

built-in criteria. 

 Web Sites can be used to scope content by specific URL’s. 

I personally use Content Type and web site URL’s for the majority of scopes I create.  The majority of 

contextual needs revolve around a sub-set of documents such as Policies, Contracts, All Sales 

Documents, etc.  As long as we know what documents are of type Policy Document, creating a scope is a 

trivial process. 

Problems with Using Metadata for Search Scopes 
There are problems using metadata for search scope rules.  Anything that is set or configured by a 

human is prone to error.  The consumers of information will expect when searching documents, all 

documents within the scope are included.  If a user has set the incorrect metadata column value, that 

content will not be included; thus reducing overall trust. 

Whenever possible, eliminate this issue using other means.  Let me provide you an example. 

One very common metadata column I see people adding to their documents is Owning 

Department.  This certainly sounds like a good idea; this way, no matter where a 

document is stored, the owning department can be identified.  However, there is a 

inherit problem with this approach.  The metadata column value can be set incorrectly.  

If this metadata column is used to create a scope by specific departments, and a user has 

entered the incorrect value, the document will not be included in the scope.  This will 

result in a lack of trust; something that is imperative in any document and content 

management system. 

I propose a different approach to scoping departmental content.  I recommend storing 

operational business content in a structure that is similar to your organization.  Thus 

documents that are stored in the Human Resources department site, or sub-site, do not 

need to be tagged with owning department; it is already implied by where it is stored.  

Using this approach eliminates users from making a mistake with setting the metadata 

values. 
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Faceted Search Result Filtering 
Faceted search filtering is a very common method for filtering results based on criteria.  I am certain you 

use facets for filtering content now; you just may not be aware of it.  Take, for example, searching for 

Leather Jackets of the JC Penny’s site.  The search results page displays a left column with values you can 

use to target specific jackets.  Of these is gender, product type and price range.  These are called facets 

and when clicked, will filter the search results by that value; see the figure below. 

 

This same type of functionality (and more) can be included in your SharePoint search user interface.  All 

you need to do is download the MOSS Faceted Search solution from CodePlex.com, install and configure 

it.  Once complete, you will have brought new life to the entire search experience inside SharePoint. 

http://www.codeplex.com/FacetedSearch 

 

http://www.codeplex.com/FacetedSearch
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Conclusion 
It is my hope this article helped a little.  Remember to educate your users, helping them understand that 

information needs to be architected so scopes and facets can be created.  It is, by far, the best way to 

improve search result relevancy! 

 


